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With rapid growth and easy accessibility of internet, movie releases, cinematic movie experiences, television viewing among other social media distribution channels consumption of mass media information is becoming a trend in the 21st century mainly affecting the adolescents. One can argue that the greater mass media consumption is a good channel of connecting with the favorite characters and admiration of this individuals has led to development of a fun base who have strong feelings for their favorite celebrity.
According to researchers like Griffins, we are in the fourth wave of electronic print & literal age. Fraser and Brown, (2020) strongly agree that the more a celebrity’s name is popular the more power he has to communicate and influence masses. Two concepts Parasocial interaction and Identification evolved after a communication research to identify the effect celebrities have on people who admire them. Parasocial Interaction relationship tend to be one sided with more weight falling on the viewership. The different types of mas media can be used to create awareness, enhance knowledge or change the attitude of selected customers. Mass media has adverse effects on adolescents since they are vulnerable to weak decision making. Parasocial Interactions effects on adolescents is attributed by young individual adopting the values and behaviors of a media persona.
In order to find out the effect’s media celebrities have on adolescents and their decision-making process, this paper intents to use existing literature to propose a methodology of this rampant issue in the society. By carrying out this research, the researcher intends to beckon a call to government stakeholders and non-governmental authorities that deal with young people to take advantage of media celebrities to pass their agendas to the adolescents. In addition, there is very minimal research conducted in this area, so this study will broaden the research scope for future researchers. Moreover, the research aims at being informative to psychologists dealing with adolescents related issues. Finally, this research will also be helpful to adolescents themselves when identifying which celebrity or media personalities they should follow without jeopardizing their wellbeing.
Methodology
In methodology, the aim is to explain research methods and tools used to access PSR identification in adolescents. The uttermost research philosophy that will be used is positivism. Positivity main objective is usually variable collection and quantifying.  Sampling frame was divided into two anyone above the age of 19 was considered unfit for research. Sampling technique that was used was purposive sampling technique. A survey design will be conducted to identify which data collection method will use least time and will be most effective. Target population is adolescents and teenagers aged between 11 – 19 years. 
In this research, independent variable will be PSR towards the media persona while the dependent variable will be the adolescent pathological personality tests which are linked to personality disorders. The adolescents that will qualify for this research will have to pass through two main criteria’s which are: they have to be of the selected age bracket and they have to participate in the process freely and not under coercion or duress.
Among the challenges we anticipate is failure to understand questions and distribution of questionnaires. However, this will be mitigated by having coresearchers who will assist in distribution and helping individuals with challenges. This data will be collected in Upstate University of South Carolina.
Questionnaires will be the primary tool for data collection alongside interviews. To speed up the data collection procedure, the researcher will corporate with a co-researcher and she will be briefed with the instructions. When the data is gathered it will be entered into IBM SPSS Statistical version 4 to conduct an analysis and answer the research questions Realistically, the statistic sample that we intend to involve is approximately two hundred adolescents.
Literature Review
According to Kurtin, (2018), with Para social Interactions and Para social relationships, it is feasible for ordinary citizens to have great admirations for celebrities and other media personalities. This Para social admirations can even be directed further to sportsmen, fictional characters like in the novels, Movie strings and other movie characters. Historically, Para social admirations was mainly in the political realm before media became the main stream. Every Parasocial relationship around a media personality comes in handy with emotional, behavioral and cognitive aspects which illustrates profound thoughts, intellectual discussion and how human beings act. This Para social admirations has gown even further to television series like the excess admiration for Michael Scofield, a character in the TV series prison break.
Parasocial Interactions can also be negatively manifested whereby the admiration is terminated. This mainly results from abrupt termination of a television show. Serious life scandals among celebrities can put off the fans and can result to emotional anguish for example the effect of extra marital affair on the golf star Tiger woods withdrew a lot of fun support. Other scandalous events that led to termination of Para social admirations are sexual assault accusation of song writer and musician Bill Cosby and the racist remarks made by the television cooking show host Paula Deene. Also O. J Simpson funs could not come into agreement with the murder allegation charged against him in the federal court.
In a recent research that was finding correlation between PSR and development psychology, the research was mainly focused on adolescents rather than small children since at the adolescents most children are able to identify with their favorite media personalities and they are able to devote majority of their time to the social media. After discrete analysis of results, it was crystal clear that 68% of the girls who participated in the research devoted their time and were following a certain television show. On the other hand, 40% of the boys who participated in the research were following athletics or they were great funs of a sport. In addition, the research depicts that more girls than boys view the celebrity as a close friend while boys tend to see the celebrity as an elder brother or a role model. This alludes more girls are PSR victim than boys.
Becker & McCall, (2019) states that a cause of concern in the recent years indicates that most adolescents are susceptible to western culture which has always been placed as more superior in the entertainment industry. In a research that was done in African countries indicates that 92% of the content was western content. This alludes that most of the African citizens are likely to have western celebrities than local celebrities. The adoption of this culture is the leading cause of parent and adolescents’ conflicts since the parents have the indigenous culture while their children are adopting a different culture.
To access and measure PSR, self-report measures are usually used. The oldest tool for measuring PSR is dubbed the PSI scale and was created by Rubin alongside Powel & Perse. The PSI scale contains 20 items that draws a relationship between an audience and tv celebrity. The model was previously used in the journalism industry but in the recent years it has been adopted in various stakeholders and with further advancement of the formula it has led to development of Audience Persona Interaction scale. With a little criticism of API scale, the Celebrity-Persona 


Identification
There is a thin line between PSR and Identification however, a dominant feature seen in Identification is a replication of same character traits like the admired character. This can be further evaluated as a desire to want to escape one’s own reality and adopting a life style and persona of their favorite celebrity. According to Brown, there is merely no difference between identification and imitations. Other literatures on identity development in young adults, adolescents, indicate mass media interaction do not only affect the social aspect like peer-to-peer rations or parent relationship but also can influence the development of personality trait.
	For Cramer, she has a different approach when it comes to identification saying it is a defense mechanism for individuals with lower self-esteem saying it is a way of coping with esteem issues. When we are encountered by feelings of weakness or inferiority complex, identifying ourselves with a higher and stronger shield is the only refuge we have to protect our psyche from crumbling down.
	Most people usually identify themselves with famous people like sportsmen, musicians, film/television stars, fashion models and high-profile individuals like politicians and organization CEOs. While certain literatures have tended to alienate Identifying from PSI others say that both are the same. In a research done by Wen on both PSI and identification showed that the more people who had watched movies and television shows where the starring used cosmetic surgery the students were able to identify themselves with cosmetic surgery.
However, still in wanting to identify one self with celebrities some funs really overdo. For example, when JK Rowling was unveiling the last series of Harry Porter & The Deathly Hallows, most funs suffered from depression & withdraw since they were trying to identify themselves with the characters.
Parasocial Interaction and identification with celebrities
A celebrity is a real person whose fame runs far and wide in the conventional media though this can be defined differently on the eyes of the various media stakeholders. People like comedians, athletes, football players, presidents and news anchors are qualified to be defined as celebrities. According to Cupich 70% of the adolescents have an admiration of at least one media figure. Further research revealed that it is by attending events, viewing sport televisions, watching celebrities’ commercials and purchasing branded merchandise that funs grow the bond between them and their funs. Football funs and Rugby funs show much love for their celebrities by wearing their teams’ jerseys.
	Sun testes the PSI of the football fun with their favorite teams through the hierarchical structure of the big five personality tests which are 	agreeableness, extraversion, emotional instability, Exposure and neuroticism. Furthest sun tested funs avoidance after failure in performance. His results revealed that agreeableness and neuroticism accelerated the lives of empathy. Whenever a team lost, the fans resulted into detrimental acts of unhealthy eating habits and causing chaotic clashes.
	Persons with low self-esteem, foster a Para social relationship with sports icon to boost their morale and psyche. Materialistic funs tend to associate themselves with sports fun in order to ignite a Para social relationship with them. Through examination of celebrity media persona, some are really influential to live a meaningful and responsible life. Magic Johnson, a basket ball player, upon declaring his HIV & AIDS status, his funs that he connected more with them were so mesmerized. He went ahead and championed for safe sex and created awareness about HIV & AIDs. The long-term implications of this strategy were amazing in the health sector.
Although there are celebrities out here who intend to be a role model and icons to be followed by every Tom, Dick & Harry, the integrity of other celebrities is very questionable. Scholars concluded that celebrities are normal people with flaws that normal people have and are not angels as funs perceive them to be. The life time of a celebrity in the lime light is very short and tables can turn upside down anytime.
Parasocial Interaction and Identification with social media
With this era, the digital era, adoption of social media in the day-to-day activities of every person is very immense. Social media users rally from the old, young and majority are the adolescents. It is so fascinating to see the adolescents create contents in form of art, music, videos and short clips that are acceptable by all people. Blogs and websites are the trending and most enormous source of information.
The liking of a celebrity originates from a television show or news gang and this extends to the social media. The social media platforms have grown extensively over the last couple of years, they include: Facebook, Instagram, tweeter, Pinterest and YouTube. This platform has linked the distance between the fans and celebrities. Celebrity comedians in YouTube, a video blogging website, convince a massive number of people to follow them and the followers usually get a notification when they upload  a new video. Instagram and Facebook are a platform where users can create an account and post about themselves like how they feel, where they are, how they are dressed and much more. The danger of getting vulnerable to social media is that one can receive very negative comments that can ruin your self esteem especially to the adolescents.
Realistic media personae vs realistic fiction persona
According to Bond, (2016), 89% of adolescents tend to develop a Parasocial Relationship with more real characters like media personae than fictional persona. As a matter of fact, this media persona intrigues a lot of liking from their realness than fiction persona since they are only acting the role issued. When seeking a broad spectrum of media personae, like sports men & women, singers, actress, actors and fashionistas the tentative opinion after a research indicates that this are the people most adolescents are acquainted to.












Theoretical Framework.
This research is guided by two theories namely symbolic interactionism directed by George Hebert and Social Cognitive Theory by Albert.
Symbolic Interactionism
The social life  cycle of a person is formed by social circle and the meetings that he has with different people. Another phrase that appends George’s theory  is that our interactions in the society is based on the meaning we form on objects that we directly encounter with. In summary, an individual’s interaction with objects in the society reveals what he is good at and what responsibilities he can be assigned.
Coutu criticizes this theory by saying that taking this role and assimilating them into our day to day lives may be difficult to comprehend the intentions and may have inadequate skills to solve the puzzles. In support of Mead’s idea, Blummer suggests that the environment we spend much of our time in we get meaning out of them. This meaning related nature tend to interpreted them according to how they choose to.
Scholars have come to a mutual agreement that symbolic interactionism is one theoretical justification of the PSI/PSR, (Handberg & Voss, 2018).. From most context it is true to agree that PSI attributed to one’s character and shaped one’s distinct personalities. For example, Magic Johnson’s HIV status was received with a lot of empathy and support was accorded where necessary to such a big star and in return he was optimistic and very positive about life.


Social Cognitive theory
In explaining Identification, this theory is used. According to Bandura behaviors are usually learnt whether willingly or unwillingly depending on people around us and not by punishment by operant conditioning. After a decade later, Bandura redefined the social theory by considering how information like values, cultural customs, political penchants and religious rituals trickle down from one generation to another.
Four processes are vital in establishment of observation learning. First and foremost is the learner must pay attention to the model. Secondly, information is retained in the human memory this proceeds up to the third stage where the learner acts upon the information observed. The last process in the cycle is usually motivation whereby the learner repeats the said behavior. Identification is usually linked to acute observation learning. Similarity in personality traits physical appearance, attitudes and demographic like age or gender determines how an audience relates to a role model.
Bandura’s theory was mainly used to expound why youths more so the adolescents are able to adopt certain traits and behaviors from the celebrities. The adolescents usually move their process of identification from the person they grew up watching and learning from to the celebrity idol who serves as source of great inspiration, learning both intentionally or unintentionally from them as they are on the road to seek definite identity.
Methodology
In methodology, the aim is to explain research methods and tools used to access PSR identification in adolescents. The uttermost research philosophy that will be used is positivism. Positivity main objective is usually variable collection and quantifying. A survey design will be conducted to identify which data collection method will use least time and will be most effective. Target population is adolescents and teenagers aged between 11 – 19 years. 
In this research, independent variable will be PSR towards the media persona while the dependent variable will be the adolescent pathological personality tests which are linked to personality disorders. The adolescents that will qualify for this research will have to pass through two main criteria’s which are: they have to be of the selected age bracket and they have to participate in the process freely and not under coercion or duress, Shen, (2020).
Questionnaires will be the primary tool for data collection alongside interviews. To speed up the data collection procedure, the researcher will corporate with a co-researcher and she will be briefed with the instructions. When the data is gathered it will be entered into IBM SPSS Statistical version 4 to conduct an analysis and answer the research questions.









Conclusion
The objective of this research was to identify the nature of PSI/PSR and identification with mass media celebrities and correlation with adolescents. It was crystal clear that it was not until recently that this matter was researched but before then there are very few researches. From the objectives the study was aimed at accomplishing it goes without saying that majority of the adolescents preferred real life celebrities than fictional celebrities. From the research finding a relationship was identified between PSR and pathological personality traits.
In a nutshell, the results define a celebrity or media personae having a direct influence in growth and identity of the adolescents. Adolescents usually worship most celebrities and perceive them to be their role models. For girls, the closeness between them and their celebrities is so real that it can be touched hence having higher level of Parasocial Relationships. Girls usually create PSR with mainly actors and singers and majority of the adolescent girls have a television program that they follow. On the other hand, boys perceive the celebrities as role models or big brothers that they aspire to be one day. Boys have a tendency of getting absorbed into sports and purchasing merchandise that is branded their favorite team or player.	 Therefore, when both genders are compared boys have low PSR than girls.
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